Warehouse Club Focus

Fact Sheet

CPG Subscribers—Warehouse Club Focus (WCF) is read by some of the
largest CPG companies in the world. For example, Kraft, General Mills and
Pepsi post each issue on their corporate intranet for employees to read.

Club Employees—Each issue is read by hundreds of key club personnel
including executives, buyers and operators.

Long Time Subscribers—The information, data and analysis found in
WCEF is relevant, insightful and helpful. Why else would WCF have a large
number of companies who have subscribed annually since the publication
began in 19977

Subscriber Communication—WCF encourages questions and comments
from subscribers. Many of WCF's best articles developed from subscribers
asking questions.

Information Source—Since 1997, there have been more than 2,500
pages of WCF published. If there is information our subscribers need,
chances are we have written about it.

Category Analysis—WCF divides all club categories into four
departments. Each department is analyzed in detail every 18 months
providing in-depth information critical to the sales planning process.

In-Club Observations—Part of WCF's core operating belief is consistently
visiting club locations. Buyers expect this of their vendors and these visits
help subscribers understand what is happening day-to-day in the buildings.

Constant Change—Each issue is written by Michael G. Clayman who has
been involved in this industry for 19 years including five as a Costco buyer.
He has learned the clubs are known for one thing: constant change. No
matter your club experience, you need a source of information that keeps
you up-to-date on those changes. The only source available today is WCF.




Warehouse Club Focus

Charter Subscription Program

Since 1997, WCF has been the only
publication covering the $141.2 billion
warehouse club industry.

Our 15-month
CHARTER
SUBSCRIPTION offer

will save you $320. Dt

FREE—Add two co-workers to your subscription and spread
Bonus #1
the knowledge.
) FREE—Choose one of three Selling a Warehouse Club books—
il cach book (BJ’s, Costco or Sam’s Club) normally costs $299.

Visit www.hhcpublishing.com to learn more about WCF and
the Selling a Warehouse Club series.




Charter Order Form

Your subscription includes:

Warehouse Club Focus

15 months (30 issues)
A one year subscription (24 issues) normally costs $479

CHARTER SAVINGS - $320

lolVEM FREE—Add two co-workers| BEllVEl FREE—Choose a Selling a
. onto your subscription. #2 Warehouse Club book.

PLEASE PRINT ALL INFORMATION

Name Free Bonus Subscribers

Title/Position
Name
Company Email
Address Name
City, State, Zip Email
Email Selling a Warehouse Club
Telephone Each book is delivered in PDF format. Choose one saving you $299.

WCF Delivery |:| Mail |:| Email l:l Both I:I BJ's I:I Costco I:I Sam’s Club

|:|Invoice Me |:|Check Enclosed Mail or Fax Order to:

i Visa
|:|Amer|can Express |:| MasterCard |:| HHC Publishing, Inc.
CC Number PO Box 9138
Foxboro, MA 02035-9138
Expiration Date & Phone: 617-770-0102
Signature Fax: 617-479-4961

100% MONEY BACK GUARANTEE






